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 Mileage changes, staff 

changes and name   

changes this New Year of  

2015 

 Referrals and much more 

CERTIFIED PUBLIC ACCOUNTANTS 

“You see the numbers, we look for the opportunities.” 

Dedicated to helping our clients keep the money that belongs to them through a focus on tax. 

Down for the Count 

I’ve never been a gym person. Perhaps I should be, but I never found any exhilaration in 
working out, never found that “runner’s high” they talk about. It’s not that I’m totally out of 
shape. At least that’s what I tell myself when I look around at my peers. 
 
I was a skinny 5’6”, 135 lbs. when I graduated from high school, and 40 plus years later I’ve 
added about 60 lbs to that same 5’6” frame. Not ideal I know, but some of my classmates 
have doubled in size. So I’m not that out of shape, am I? 
 
At least that’s what I told myself 30 minutes after plopping down in my La-Z-Boy® a couple 
of Saturdays ago. I hadn’t felt exhausted…not until after I stopped anyway. But there was the 
proof…in the drooping eyelids, I’m just not as young as I used to be. 
 
There it is. It’s age, it’s not being out-of-shape. I’m just growing… 
 
Well you know. 
 
This epiphany was brought on by an outing with my grandsons, Jack and Tyler. It was their 
first visit to the U.S.S. Alabama Battleship and we saw everything! Not that we saw any one 
thing for very long mind you, but we saw every room on every deck. What was it? Down 
three and up seven? I lost count. 
 
On the way up to the top, one knowing grandfather commented: “They’ll sleep good tonight.”  
 
I don’t know for sure that they slept good that night, but I know I did.  

Some Go Up, Some Go Down 
The 2015 optional standard mileage rates used to calculate the deductible cost of 

operating an automobile for business, charitable, medical or moving purposes 

has been released by the Internal Revenue Service. 

 

Beginning on January 1, 2015, the standard mileage rates for the use of a car, 

van, pickup or panel truck will be: 

 

 57.5 cents per mile for business miles driven, up from 56 cents in 

2014, 

 23 cents per mile driven for medical or moving purposes, down half a 

cent from 2014 

 14 cents per mile driven in service of charitable organizations. 

 

The standard mileage rate for business is based on an annual study of the fixed 

and variable costs of operating an automobile, including depreciation, insurance, 

repairs, tires, maintenance, gas and oil. The rate for medical and moving        

purposes is based on the variable costs, such as gas and oil. The charitable rate 

is set by law. 

 

Taxpayers always have the option of claiming deductions based on the actual 

costs of using a vehicle rather than the standard mileage rates.  



P A G E  2  V O L U M E  7 ,  I S S U E  1  T A X I N G  T I M E S  

Beware the False God of Cheapest Prices 

I know in polite company and business communications you’re not supposed to talk politics and religion, but 
I am SO tired of talking to business owners whose religion is… 
 
Price.  
 
At least that’s what some of you believe. Based on your actions – the only way you ever talk about your prod-
uct or service is that you are the cheapest provider in the city/area/community/street/block -- you believe you 
SHOULD BE and CAN BE the low price leader in your category. Don’t you know you are worshiping at the 
altar of shortsightedness?  
 
Yes, there is a place for the lowest cost provider, but that place is fraught with peril. The margins there are razor thin; you must 
be ever vigilant to honor the gods of cost cutting and pray that someone more committed (or with deeper pockets) than you 
doesn’t step into your marketplace and undercut your price by a penny. 
 
Remember last September when Apple released their newest (at the time) iPhones, the iPhone 6 and iPhone 6 Plus. To say there 
was a lot of hoopla would be an understatement, right? Apple released the new and improved phones on Friday, September 19th 
and by Monday they had sold 10 million units, one million more than the first week of the 5s and 5c the year before. 
 
Despite the “bad” economy. Despite losing its visionary cofounder and CEO, Steve Jobs. Despite my belief that 10 million people 
can’t NEED a new Apple iPhone. Despite that Apple products are rarely, if ever, cheaper than the competition. 
 
Apple has achieved what every business owner dreams of: the ability to charge premium prices and still attract business. Apple 
has successfully refused to bow at the altar of low price---and your business can too. Here are four ways Apple has accomplished 
this…  
 
Can you apply these principles to your business? 
 

1. POWERFUL BRANDING. Thanks to a well executed branding campaign, Apple has built a brand that is trendy, 
cool, and technologically advanced. The iPhone, in particular, has become a status symbol for many. 

 
2. STRATEGIC MARKETING. Every time a new product is launched, customers line up for hours (if not days) out-

side Apple retail locations. And every time, a product shortage prompts anxiety and even desperation from customers 
who were unable to get their hands on the product. The result is a palpable feeling of scarcity and value---customers feel 
privileged to fork over $200-300 for the latest model or closer to $650-750 if their plan isn’t eligible for an upgrade! While 
Apple won’t admit that they intentionally create product shortages in order to create a buzz, it’s hard to imagine that 
they wouldn’t be able to meet everyone’s demand on day one if they wanted to. 

 
3. EXCELLENT CUSTOMER SERVICE. Apple Care, the company’s warranty and customer care program, provides a level 

of service that is unparalleled in the electronics industry. The peace of mind that comes from knowing that expert help is 
a phone call away is a big part of the value Apple provides. 

 
4. THE PRODUCT THAT DOESN’T DISAPPOINT. Branding, marketing, and customer service don ’t mean anything 

if the product is disappointing. Apple doesn’t cut corners and doesn’t make promises that its products can’t keep---
resulting in customers that are consistently thrilled with their purchase. At the end of the day, if a product can’t live up 
to the expectations set by its marketing; it won’t be successful in the long-term. 

 
Apple doesn’t compete on price---and your business doesn’t have to, either. Apply these lessons… and you’ll find that you have 
the ability to charge premium prices and still win the business!  

We’re Looking 
We are looking for an accounting graduate to join our exciting team. The ideal            

candidate would be someone with at least three years of experience in public                 
accounting. But the right character and right attitude is more important than grades or 

work experience.  
If you know someone who might be a good fit they can contact  

Paula at 251-633-4070 or 1050 Hillcrest Rd., Ste A, Mobile, AL 36695.  



January Quotes 
 

We will open the book. Its pages are blank. 
We are going to put words on them            

ourselves. The book is called “Opportunity” 
and its first chapter is New Year’s Day. 

~ Edith Lovejoy Pierce ~ 
 

Be always at war with your vices, at peace 
with your neighbors, and let each New Year 

find you a better man. 
~ Benjamin Franklin ~ 

 
What the New Year brings to you will          

depend a great deal on what you bring to the 
New Year. 

~ Vern McLellan ~ 
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This month’s special Member-Only 
call-in times for Lindsey’s Insider’s 
Circle will be 1/19/15 from 2:00 to 

4:00 pm. To schedule your             
appointment, contact Kristen at 

(251) 633-4070. 
Not a member yet?  

Find out how to become one today! 

Alimony Payments Fuel a $2.3 Billion Tax Gap 

There’s a difference of $2.3 billion between alimony in-
come reported by taxpayers and alimony deductions 
claimed according to a Treasury Inspector General for 
Tax Administration’s report last year. 
 
Taxpayers who pay alimony to a former spouse under a 
divorce decree are allowed to deduct the amount paid 
from their income. However, the flip side of the coin is, 
the alimony recipient must report the amount received as 
income. 
 
Treasury inspectors found that in 2010, 567,887 taxpay-
ers claimed deductions for alimony paid totaling more 
than $10 billion and 47% of those returns had no alimony 
income reported on a corresponding recipient’s return. 
This created an excess of more than $2.3 billion in deduc-
tions over income.  
 
The report says that, aside from examining the returns, 
the IRS has no procedures to fix this tax gap. In fact, they 
found that the IRS’s filters exclude returns from examina-
tion that may actually represent a high risk of alimony 
deduction or income noncompliance. 
 
The report recommended that the IRS revised its proce-
dures to verify that all tax returns claiming an alimony 
deduction include a valid Social Security number for the 
recipient. The IRS disagreed with this recommendation, 
saying it does not have the authority to deny alimony de-
duction outside of its normal procedures.  

Ask the Taxpert 
 

Question -  
My divorce isn’t final yet. How is this going to affect how I file? 

Would it be different if I wait until after the final hearing? And 

how is this going to affect the health insurance I got through 

the exchange? It’s really just the kids and I, but I’m still legally 

married and I think I included his income when applying for 

the advanced payment premium tax credit.  

 
Answer - 
Your marital status is determined as of December 31 of each 

year. However, since your soon-to-be ex-spouse did not live in 

your household for the last six months you qualify for Head of 

Household status when filing your tax return. This will give you 

lower rates plus enable you to keep the advance premium 

credits. A taxpayer filing Married Filing Separate is not eligible 

for that credit, the child and dependent care credit and oth-

ers. 

 
Do you have a question for the Taxpert that you’d like to see 
answered in a future Taxing Times? Or perhaps just an issue 
you’d like the Taxpert to address? Send the Taxpert a note to 
Taxing Times, 1050 Hillcrest Rd., Ste A, Mobile, AL 36695 or an  

email to Taxpert@CPAMobileAL.com.  

U.S. Teens Score Below    
Latvia in Financial Literacy 

The United States is below average in financial liter-
acy among 15-year-old students according to an 
international study released last year. 
 
According to the report from the Organization for 
Economic Co-operation and Development (OECD), 
which surveyed 29,000 students in 18 countries, 
Shanghai, China’s financial hub, was the leader in 
financial literacy. 
 
The United States placed ninth with an average 
score of 492; eight points behind the overall aver-
age. 
 
Questions ranged from simple to complex. Simple 
questions covered basic financial literacy skills, such 
as recognizing the purpose of an invoice or compar-
ing price per unit while complex questions included 
scenarios such as reviewing and choosing the better 
of two loan proposals.  
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Mobile, AL 36695 
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www.CPAMobileAL.com 
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Happy New Year!!! 

The look is different, the name is new  
but the doors are always open for great clients like you. 
 
Our name and look have changed,  
but we’re still the same great company! 
 
Please note, effective January 1, 2015, the name of our firm has changed.  
 
We are now… 

LINDSEY & WALDO, LLC 

Looking for Someone You Can Rely On? 

We really believe in the process of referrals, so part of the service we provide is to be sure to refer our clients and associates to other 
qualified businesspeople in the community. 
 
Below, you’ll find a list of areas in which we know very credible, ethical and outstanding professionals. If you’re looking for a pro-
fessional in a specific area we’ve listed, please feel free to contact us. We will be glad to put you in touch with the people we know 
who provide these services. 

 Chiropractor 

 Land Surveyor 

 Printer 

 Caregiving Solutions 

 Window Treatments 

 Auto /Home /Life Insurance 

 Pest Control 

 Architect 

 Florist 

 Realtor 

 Plumber 

 Web Developer 

 Cultured Marble 

 Identity Theft Protection 

 Carpet Cleaning 

 Financial Advisor 

 Pre-Need Funeral Planner 

 Attorney  


