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CERTIFIED PUBLIC ACCOUNTANTS 

“You see the numbers, we look for the opportunities.” 

Dedicated to helping our clients keep the money that belongs to them through a focus on tax. 

Small Business Tax Expert, Richard A. Lindsey, recently hit two 
separate Amazon.com best seller lists with the new book, 

“Breaking the Tax Code.” 

Mobile, Ala. – May 1, 2011 – Richard A. Lindsey recently joined a select 
group of America’s leading financial professionals to collaborate and co-
write the book titled, Breaking The Tax Code: America’s Leading Tax Pro-
fessionals Reveal PROVEN Strategies To Legally Minimize Your Taxes and 
Keep More of What You Earn! The book was published by CelebrityPress™, 
a leading business and marketing book publisher. 

 
Richard A. Lindsey, CPA, also known as the ―Renegade CPA,‖ is a small 
business tax expert, consultant, speaker and author who helps companies 
and their owners keep the money they’ve earned instead of handing it 
over to Uncle Sam. He has 19 years experience as a CPA and 15 years of 
―in-the-trenches‖ work before that in the family business. 
        Continued on page 2  
 

How to Get Rich During the Recession—Part 6 
By Bill Glazer 

Affluent customers are rabid referrers. They love to brag about how they spend their 

money. Like I would have bragged to you about going to the Burj Al Arab Hotel. 

Heck, I didn’t go there and I just did a little commercial for them!!! (But a friend of 
mine did; that’s how I heard about it!) 

 

So let me ask you a very important question. 

 

Do you think the people who stay at the Burj Al Arab Hotel can afford to pay for 

what you sell? 
 

And do you think they could afford to pay you very high fees? 

 

And do you think any of them are good candidates for your business? 

 
The answer is: Hopefully you sell products or services that cater to the affluent! 

 

I know what you’re thinking… 

 

―Yeah but those types of people don’t live in my town!‖… Yes they do… I’m confident 

that many people in your community make far more money than I do… and heck, I 
was seriously thinking of spending my Anniversary in Dubai. You’d be shocked how 

many millionaires live around your business! 

 

The bottom line is: There are many more prospects around you than you think. And 

there are many ways to access them. But, take a look at the copy from the Burj Al 
Arab Hotel again.  I reproduced     Continued on page 3 



P A G E  2  V O L U M E  3 ,  I S S U E  5  T A X I N G  T I M E S  

The new book, ―Breaking The Tax Code: America’s Leading Tax Professionals Reveal PROVEN Strategies To Legally Mini-
mize Your Taxes and Keep More of What You Earn” was released on Thursday, March 24, 2011.  It features top advice 
from financial professionals and experts from across the country and is designed to help people keep more of their 
hard earned money.  The authors reveal tax secrets and strategies to help people from all walks of life ―break the tax 
code‖ and keep more of what they earn.  Richard contributed a chapter titled ―Health Care Tax Changes.‖ 
 
On the day of release, ―Breaking The Tax Code” reached best-seller status on Amazon.com, reaching #4 in the Per-
sonal Finance category and #10 in the Budgeting and Money Management Category. 
 
From CelebrityPress: 
“Breaking the Tax Code” is a must read for all taxpayers. If you work outside the tax accounting spectrum, chances are 
you have preconceived notions of the IRS and the Tax Code. Here is a book that will update your knowledge on a 
wide range of tax topics including tax shelters, divorce implications, tax planning, and how to stay out of trouble with 
the IRS - all topics that concern every taxpaying individual. As a bonus, it's written in a readable format. “Breaking the 
Tax Code” guides you, with the advice of leading tax professionals, how to legally plan for and minimize your tax bur-
den while maximizing your cash flow. Whether you're a millionaire or you're just starting to build your nest egg, this 
book will lead you on the path to greater financial freedom with the turn of every page. These are proven strategies to 
legally minimize your taxes and help you to keep more of what you earn. 
 
After such a successful release, Richard will be inducted into The National Academy of Best-Selling Authors™, an or-
ganization that honors authors from many of the leading independent best seller lists. 
 
To order a copy of the book, go to http://www.amazon.com/Breaking-Tax-Code-Professionals-Strategies/
dp/0983340412/ref=sr_1_1?ie=UTF8&s=books&qid=1301620125&sr=8-1 or call Zevac & Lindsey at (251) 633-4070. 

The Good News… 
 
THE EXPANDED FORM 1099 REPORTING MANDATE 
HAS BEEN REPEALED!  
Part of the Health Care Reform package expanded the 
1099 reporting requirements to include ALL payments 
from businesses of more than $600 over the course of a 
calendar year to a single payee regardless of whether the 
payee was incorporated or not and regardless of whether 
the payments were for services or for goods. Then, the 
Small Business Jobs Act expanded that even further by 
requiring that individuals who rented property be in-
cluded in the “businesses” required to send 1099s. 
 
The provision was included in the Health Care Reform 
Package as a revenue raiser but almost immediately be-
gan drawing criticism from business groups and various 
lawmakers on both sides of the aisle. 
 
As a result of the repeal, the 1099 reporting require-
ments remain unchanged: Businesses must send 1099s to 
any unincorporated entity which it pays $600 or more 
during the course of a calendar year for services. 
 
A victory for taxpayers! 
 
Note however, the increased penalties for failing to file 
which have increased to as much as $250 for each failure 
to file due to intentional disregard were not repealed.  
 

The Bad News… 

 
Each month lately it seems the Internal Revenue Service has is-
sued a new statement/recommendation/report/warning that 
rental real estate is going to come under increased scrutiny.  
 
The reason: One of the reports conducted by the Government Ac-
countability Office in August 2008 found that at least 53 percent 
of individual taxpayers with rental real estate activity misre-
ported their income by an estimated $12.4 billion. A following 
report by the Treasury Inspector General for Tax Administration 
projected that if the IRS increased its examination of tax returns 
with rental real estate it could increase potential tax assessments 
by $27.3 million over of five-year period. 
 
This missing revenue is part of the Tax Gap I first told you about 
in November 2009. In its simplest terms the Tax Gap is the differ-
ence between what the Internal Revenue Service estimates it 
should collect and what it actually collects in a given tax year 
through voluntary compliance. In 2005, the IRS estimated this tax 
gap to be approximately $345 billion. Individual income tax ac-
counts for over 71 percent of the tax gap, due in large part to the 
fact that individual income tax is the largest source of federal re-
ceipts.   
 
As a direct result of the IRS’ mandate to close the Tax Gap, audits 
of individual income tax returns increased by 77 percent between 
2001 and 2006, when they conducted nearly 1.3 million audits. 
 
Forewarned is forearmed.  

Small Business Tax Expert—continued from page 1 
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If and only to the extent that this publication contains contributions from tax professionals who are subject to the rules of professional conduct set forth in Circular 230, as promulgated by 
the United States Department of the Treasury, the publisher, on behalf, of those contributors, hereby states that any U.S. federal tax advice that is contained in such contributions was not 
intended or written to be used by any taxpayer for the purpose of avoiding penalties that may be imposed on the taxpayer by the Internal Revenue Service, and it cannot be used by any 
taxpayer for such purposes. 

How to Get Rich During the Recession—continued from page 1 

it here (see part 4) for a very important reason: Message to Market Match!    

  
The marketing strategies we use work for the affluent. The behavioral psychology is exactly the same. Afflu-
ent people have many of the same dreams, desires and hidden fears as non-affluent people. 

 

But, the language and words you use to relay these dreams, desires and fears is much 

different… and if you put the right message in front of affluent people – and offer them 

the right service – they will respond. And they respond extremely well because there are 

not a lot of people savvy enough to know how to market to them correctly. 
 

So what’s the tie in between talking dogs and the world’s most expensive hotel? 

 

Listen… There are only 3 ways to grow your business: 

1. Increase the number of clients. 
2. Increase the average transaction size. 

3. Increase the frequency of purchase… or visit. 

 

Find a way to maximize each one and your business will experience an astonishing rate of growth. 

 

Stop spending time (like scientist trying to figure out dog barks) on prospects that are not worth the most 
profit. And start spending it on what makes you the most money for the least amount of work in the least 

amount of time. And – most important right now – is recession proof. That is affluent clients. Start taking 

steps to make your business into the ―world’s most luxurious hotel.‖ And then, start going after more afflu-

ent clients. What you spend your time on determines your success or failure. Spend it wisely. 

 
Reprinted from “The No B.S. Not So Daily E-zine.” Bill Glazer, one of the most celebrated Marketing Gurus in 
the world, who along with the legendary Dan Kennedy have teamed up to provide advice to over 130,000 en-
trepreneurs worldwide in every possible industry and profession. Bill is a professional speaker, marketing con-
sultant and coach, and a much sought-after copywriter. His book, “OUTRAGEOUS Advertising That’s OUTRA-

GEOUSLY Successful,” made four bestseller lists shortly after its release in 2009. 

Tax time shouldn’t be “cruel and usual” punishment.  I 

hope we made it a little easier than this. 

Buster’s Corner 

Since Richard and Carita aren’t going to take us to the beach at least a change of scenery would be nice. But wait… I heard 
about something going on in Mobile that I’d only seen on Animal Planet. A dog park! Yea, a dog park in Mobile, Alabama – 
sorry cats. It seems a group called Friends of the Mobile Dog Park, led by Danny Weemes, has secured enough funding and the 
permission of the Mobile City Council to build a dog park at Medal of Honor Park in West Mobile.   
 
Four acres of dog park! WOW! Just for dogs… no cats, no ground hogs, no giraffes, no birds, well maybe there’ll be birds… kinda 
hard to keep them out. What a place to get some real      Continued on back cover   

It’s that time of year… spring is the air here in LA (lower Alabama) 
and tax season is over. As soon as we turn that corner Richard and 
Carita start traveling. So far he’s only been to Destin and Chicago – 
for work he says – but I know there’s more to come. They whisper 
about their upcoming cruises like I’d want to go on a boat out in the 
middle of the water. Forget it, they don’t serve those little umbrella 
drinks to dogs. Besides, sitting by the pool just isn’t my thing. I’d 
much rather be at the beach… couldn’t ask for a better day. 
 
I’d much rather stay here in the air conditioning with Missy (my 
Dachshund sister) and only go out in the cool of the evening. That’s 
the best time to get out and run a little… exercise is good for you, ya 
know. That Missy, though, she doesn’t get outside much unless Ca-
rita makes her. She’s a little on the slow side but I guess that’s under-
standable with those really short legs she’s got. 
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For tax tips visit: 

www.TaxSaverTips.com 
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exercise instead of being 
cooped up in the back yard. 
Now that’ll be a pretty good 
day. 
 
I hear that you can still con-
tribute by buying a brick for a 
path that will lead up to the 
entrance of the park. You can 
have your name inscribed on it 
or you can have mine.  
That’s B U S T E R. 
 
Until next time, 
 
Your Canine Friend, 
Buster  

Buster’s Corner—
continued from page 3 

Thanks for the Referrals 

 

We appreciate the opportunity we’ve 

been given to serve others by those who 

have taken the time to express their trust 

and confidence in us to their friends. 

Pat Dunn 

Ted Greenspan 

Idalia Manning 

Becky Ellzey  

Courtney Robertson  

Sarah Sherer 

Brent Brown  

Janet Kemp 

We really believe in the process of referrals, so part of the service we provide 

is to be sure to refer our clients and associates to other qualified business  

people in the community. 

Below you’ll find a list of areas in which we know very credible, ethical and 

outstanding professionals. If you’re looking for a professional in a specific 

area we’ve listed, please feel free to contact us. We will be glad to put you in 

touch with the people we know who provide these services. 

 Cultured Marble 

 Home Builder 

 Home Inspector 

 Lawn Service 

 Remodeler 

 Financial Advisor 

 Caterer 

 Realtor 

 Plumber 

 Air Conditioning 

 Window Treatments 

 Auto /Home /Life insurance 

 Veterinarian 

 Land Surveyor 

 Printer 

 Wedding Cakes 

 Architect 

 Real Estate Investor 

Who else wants to join the tens of thousands     

already exploding their income and profits?  

Meet me May 24, 2011 at the Wingate Hotel! 


