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S P E C I A L  P O I N T S  O F  

I N T E R E S T :  

• Great service 

• Decisions to make 

• Referrals and networking 

• Call-in times 

• And much more... 

CERTIFIED PUBLIC ACCOUNTANTS 

“You see the numbers, we look for the opportunities.” 

Dedicated to helping our clients keep the money that belongs to them through a focus on tax. 

How Much is Being the Best at Customer Service Worth? 
It’s estimated that, over the last several years, Disney has spent $1 billion to try and 
eliminate the hassles that its theme park guests (Disneyspeak for customers) experience, 
so they can return as happier, repeat customers. 
 
If you haven’t been to Walt Disney World® or Disneyland® lately you might be unaware of 

the significant changes. Disney has targeted the things they found their guests disliked 
the most; long lines, hotel check-in, and worrying about missing certain attractions they 
want to see on their big vacation because of crowds or bad timing. They have worked to 
eliminate the hassles and make the experience fun again. 
 
Under the Next Generation Experience or “Next Gen” launched in 2013, a mom can book 
the family’s vacation on-line. She can choose which Disney hotel to stay at, where to eat, 
and reserve times for certain rides, shows, and restaurants. She enters the names of her 

kids, along with their birthdays and favorite princess. 
 
Before the family leaves for vacation, they receive their own personal box containing 
wristbands with computer chips preloaded with their preferences and credit card num-
ber. The bands become the family’s all-in-one hotel key, charge card, and data adminis-
trator to personalize the Disney vacation experience. 
 
When the family arrive in Orlando, they step off the plane and board Disney’s Magical 
Express at the airport, which drops them off directly at their hotel while their luggage is 
delivered directly to their room. The family never has to touch their luggage or stop at a 
check-in-counter. This normally time-consuming process is all done behind the scenes. 
 
While the family takes off for the park, they slip on the wristbands to use for entrance, 
lunch, and souvenirs. They walk to rides at the times they have pre-booked at home, so 
the wait is greatly reduced. When the children arrive at the new Fantasyland, the prin-
cesses will greet them by name, because their wristbands will be automatically scanned 
as they approach. 
 
This is Disney’s vision for the guest experience. It demonstrates to all of us the im-
portance of customer service and how it needs to be planned and executed in detail. The 
planning includes an analysis of the hassles in our business and how to eliminate them, 
so our customer has a great experience. Obviously, none of this is easy and takes plan-

ning, execution, and money. Disney certainly thinks it is worth it.  

Breaking Through the Boring Stuff 
Sometimes business people, new and experienced, focus all their energy and time 

on things they care about, talking about their newest product or service, setting up 

the Facebook® page, designing just the right logo, picking fonts and colors for their 

website and, in general, getting things “just right.” They set aside the business side 

of things like, Do I need a business license? Do I need to form a corporation or an 

LLC? Do I need a lawyer? What taxes do I owe? 

 

People often go one of two directions here. Some decide they just aren’t “business 

minded.” They didn’t “study business” and they’ve hit a wall. They resolve to keep 

it small and let their business dream die. Others go another direction. They decide 

to push through. They ask questions and get help  Continued on page 2 
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Breaking Through the Boring Stuff —continued from page 1 

with things they don’t understand. They continue to work in their flame and resolve to stay out of the wax. The 

wax is different for everyone, but for many it’s that boring stuff: taxes, accounting, licenses, and insurance. How-

ever dull they may seem to you, knowing about these subjects is critical to running your business well. 

 

There are some things in your business you might be able to avoid altogether, but taxes ain’t one of them. I’ve 

seen more than one business sink by failing to properly plan for taxes. And yes, I know they can be confusing. 

There’s no such thing as simple when it comes to small business taxes. 

 

Do you need a certified public accountant? At the risk of sounding self-serving… for the love of money, YES! If, 

like many people, you dread this aspect of your business more than any other, you need someone to help you, 

guide you, direct you, since taxes are kind of a big deal (like legally binding and a huge liability). An experienced, 

trusted, and qualified professional can help you make sense of all the confusing paperwork and ease your burden. 

 

You also need a qualified bookkeeper. This function can be performed by your CPA, by someone on your staff, or 

an independent contractor. A knowledgeable, qualified bookkeeper can be worth their weight in gold. Creating 

and using a system to record, track, and give you feedback about your revenues and expenses may put you to 

sleep, but it’s a crucial day-to-day function. Putting it off and trying to cram it into a weekend in March is a sure 

way to run aground. 

 

After you get a handle on your accounting and taxes, you might need to protect yourself with small-business in-

surance. Even though your business might be small, your risk could be huge if you don’t have the right protec-

tion. You’re already familiar with homeowners, renters, car, life, and health insurance, but you probably need 

business insurance as well. 

 

That might take the form of product liability insurance. Even a good seamstress can accidentally leave an injury-

causing pin in a pair of pants. Professional liability insurance protects service providers such as massage thera-

pists and pet groomers against claims. Home-based business insurance covers you, if the poor UPS driver trips 

over a toy or bike that was left on the sidewalk up to your home, if this is where you operate your business. 

 

Of course, there are other types of insurance for small businesses. Especially if you have employees. Your best 

bet is to talk to a trusted insurance provider. This extra step will help you protect what you’re working so hard to 

build.  

What I’m Reading… 
 

NOW 
Hellbent: An Orphan X Novel by Gregg Hurwitz 

Good to Great by Jim Collins 

 

RECENTLY 
The President is Missing: A Novel  

by Bill Clinton and James Patterson 

Never Split the Difference: Negotiating as if Your Life Depended on it  

by Chris Voss with Tahl Raz 

 

 

This month’s special  
Member-Only call-in times for 

Lindsey’s Insider’s Circle  
will be 2/18/19 from  

2:00 to 4:00 pm.  
 

To schedule your appointment, 
contact Kristen at  
(251) 633-4070.  

 
Not a member yet?  

Find out how to become one 
TODAY! 
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If and only to the extent that this publication contains contributions from tax professionals who are subject to the rules of professional conduct set forth in Circular 230, as promulgated by 
the United States Department of the Treasury, the publisher, on behalf, of those contributors, hereby states that any U.S. federal tax advice that is contained in such contributions was not 
intended or written to be used by any taxpayer for the purpose of avoiding penalties that may be imposed on the taxpayer by the Internal Revenue Service, and it cannot be used by any 
taxpayer for such purposes.  

IRS Announces 2019 Standard Mileage Rates 

The Internal Revenue Service increased the optional mileage rate de-

ductible for business travel driven by 3.5 cents and the medical mileage 

by 2 cents. 

 

The optional standard mileage rate can be used to calculate the deducti-

ble costs of operating an automobile for business, charitable, medical, or 

moving purposes. 

 

Beginning on January 1, 2019, the standard mileage rates for use of a car 

or truck are: 

 

• 58 cents per mile driven for business use, 

• 20 cents per mile for medical or moving purposes, and 

• 14 cents per mile driven in service of charitable organizations. 

 

NOTE:  Under the Tax Cuts and Jobs Act, taxpayers can no longer 

claim a miscellaneous itemized deduction for unreimbursed employee 

travel expenses. Taxpayers also cannot claim a deduction for moving 

expenses, except for members of the armed forces. 

 

Taxpayers always have the option of calculating the actual costs of using 

their vehicle rather than using the standard mileage rates. 

 

However, a taxpayer may not use the business mileage rate for a vehicle 

after using any depreciation method or claiming a Section 179 deduction 

for that vehicle. In addition, the standard mileage rate cannot be used 

for more than four vehicles simultaneously.  

Valentine’s Day Fun Facts 

• About 1 billion Valentine’s Day cards are ex-
changed in the U.S. each year. Next to Christmas, 
that’s the largest seasonal card-sending occasion 
of the year. 

• In order of popularity, Valentine’s Day cards are 
given to teachers, children, mothers, wives, 
sweethearts, and pets. 

• Worldwide, over 50 million roses are given for 
Valentine’s Day each year. 

• The Italian city of Verona, home to Shakespeare’s 
Romeo and Juliet, receives about 1,000 letters 
addressed to Juliet every Valentine’s Day. 

• Amongst the earliest Valentine’s Day gifts were 
candies. The most common were chocolates in 
heart shaped boxes. 

 
A candlelight dinner, soft music, dim light, and a ro-
mantic movie are some of the main ingredients for a 
special and fun filled Valentine’s Day celebration. The 
list of romantic movies is quite long, including: Casa-
blanca, Love Story, Pretty Woman, The Bridges of 
Madison County, When Harry Met Sally, and Titanic. 
 
There are various popular and interesting legends 
of St. Valentine’s Day. Some legends trace 
the origin of Valentine’s Day to 
pagan times while others 
link it to one or more Saints 
of early Christian Church. 
Yet another point of view on 
the origin links it to the be-
ginning of birds mating sea-
son.  
 
Thanks to  
stvalentinesday.org. 

We Believe in Referrals 

We really believe in the process of referrals, 
so part of the service we provide is to be sure 
to refer our clients and associates to other 
qualified businesspeople in the community. 
 
To the right, you’ll find a list of areas in 
which we know very credible, ethical, and 
outstanding professionals. If you’re looking 
for a professional in a specific area we’ve 
listed, please feel free to contact us. We will 
be glad to put you in touch with the people 
we know who provide these services. 

 Home Inspector 
 Carpet Cleaning 
 Estate Sales 
 Realtor 
 Attorney 
 Veterinarian 
 Printer 
 Payroll Services 
 Mortgage Broker 
 Custom Monogramming 
 Signs 
 Identity Theft Protection 
 Travel Agent 

 Auto/Home/Life Insurance 
 Banker 
 Cultured Marble 
 Financial Advisor 
 Painter 

http://www.stvalentinesday.org/


1050 Hillcrest Road, Suite A 

Mobile, AL 36695 

(251) 633-4070—phone 

(251) 633-4071—fax 

www.CPAMobileAL.com 

To be removed from our mailing list, call/email us: 
(251) 633-4070 or info@CPAMobileAL.com. 
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Networking Done Right 
If you want to succeed in your business, 
whether that’s a part-time Mary Kay® gig 
or a multi-company empire, then meeting 
people who’ve already succeeded before 
you is going to be a huge help. In fact, this 
could be the sole difference between suc-
cess and failure. But, how do you network 
locally and at seminars? Learn from my 
mistakes… and from many years of watch-
ing these groups work. Of course, these 
tips hold true for online networking as well. 
 
I think it was renowned author and speaker 
Bob Burg, who said: “All things being equal, 
people will do business with, and refer 
business to, those people they know, like, 
and trust.” All things not being equal, peo-
ple still prefer to do business with people 
they like. 
 
If you want someone to share with you 
their success stories for building their busi-
ness, then step number one is to build a 
friendship with them. Get to know them 
personally, and allow them to get to know 
you. Show a little vulnerability, as well as 
curiosity and interest toward them. 
 
Once you have a relationship, then talk 

business. 

Alabama Opportunity Scholarship Fund 
There are currently $26.9 million credits still remaining for the 2019 tax year. AOSF 
has raised over $800,000 and needs $10 million to fulfill its obligations to students.  
 
Please act now to ensure these students can continue on their scholarships! 
 
Steps to get your tax credit: 
 
1. Estimate your 2019 Alabama income tax liability. *You may donate up to half of 

it. (If you over-estimate and donate more than half, you may carry the credits for-
ward up to three years.) 

2. Create your My Alabama Taxes account online at 
www.myalabamataxes.alabama.gov. If you already have an account, go to the next 
step. 

3. Report your donation to the state, reserving your tax credits. Log into your My 
Alabama Taxes account and select "Report a donation to a SGO" from the right 
side of the screen. Fill in your personal information and donation amount. 

4. Select Alabama Opportunity Scholarship Fund from the "SGO Name" drop-down 
menu. Check the box agreeing to the information and submit. 

5. Make your donation to AOSF within 30 days. You may pay online or mail a check 
to: AOSF 

 P.O. Box 59188 
 Birmingham, AL 35259 
 
The Alabama Opportunity Scholarship Fund (AOSF) empowers families to choose the school 
that best fits their child's unique educational needs. AOSF is a 501(c)3 non-profit organization 
that provides scholarships to low-income, K-12 children who are not succeeding in their current 
environment. Scholarships are funded by the donations of corporate and individual Alabama 
income tax liability for a dollar-for-dollar tax credit. AOSF currently funds 1,500 students in 30 
Alabama counties. For more information, please contact Bri Jackson at 205-206-7803 or bjack-
son@alosf.org.  

We 

Our Clients! 

http://r20.rs6.net/tn.jsp?f=001Mth74NQft7p4YpTzUy6p6re00VxCl42yK0YfgS6GzaK8Iey-zaRFdNuimvOiteWAyaI2sPrmash15F08n8j1zxeEhYJeHYaze7hJHn7ZJ-KRqEuvASQirdYlMfnv1wCzN5TiszIOscRlZx692uJv5tzphWPmbp6zSB3OJdqSj77aERa4p-nPX1SAuasmD8xE&c=Ft3t5K31AkbrDYshGzqMa-TcUTveor2kW
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http://r20.rs6.net/tn.jsp?f=001Mth74NQft7p4YpTzUy6p6re00VxCl42yK0YfgS6GzaK8Iey-zaRFdKp60KIGGHrxn1JPmA8X5tCheSZfTFJQ_WADWFvsX-0q7ddTvA7xVZcPWNfg1kjHPu1DzX0w4sJ6UmngnZdmeAUrQCLGxQVcnyTQLHh9WdlZdBMyvjVJR4A3s2CZlHjjkCs2DXedKlKZAb3IzCRIGekybeSrE7SOHVyviBebgSFBoL-1
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