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• Loyalty over satisfaction 

• Scammer warning list 

• Our sincere appreciation 

• Referrals, call-in times, 

trivia, and more... 

CERTIFIED PUBLIC ACCOUNTANTS 

“You see the numbers, we look for the opportunities.” 

Dedicated to helping our clients keep the money that belongs to them through a focus on tax. 

10 Key Social Security Facts You Should Know 
President Roosevelt signed Social Security into law on August 14, 1935. Also known as a 
social insurance program (a governmental old-age pension program), it was designed as 
a safety net to provide retired individuals age 65 or older a continuing source of income 
after retirement. Over the years, this law has been through many amendments, changes, 
and transformations.  
 
Here are 10 key facts that everyone should know about the current situation with Social 
Security no matter your age, working, or economic situation. 
 

• If you were born in 1957, your full retirement age is 66 years and 6 months. If you 
were born after 1959, your full retirement age is 67. 

• Right now, you, as an employee, pay 6.2 percent of your wages in Social Security tax 
up to a maximum of $147,000 in wages. The maximum wages will increase to 
$160,200 starting January 1, 2023. 

• Your employer pays an equal 6.2 percent Social Security tax on each employee’s 
wages. So, currently a total of 12.4 percent Social Security tax is paid on your wages.   

• An average employee will pay $3,492 into Social Security this year. A maximum 
wage earner (wages of $147,000 or more) will pay $9,114 of Social Security tax. A self
-employed maximum earner (earnings of $147,000 or more) will pay $18,220 of So-
cial Security tax.  (Note: these totals exclude the Medicare Tax.) 

• In 2021, seventy million people received benefits.    Continued on page 2  

Your Customer Service Expectations Need to Be 
Extraordinary        By: Keith Lee 
When it comes to customer service, the goal for many companies is a satisfied customer. Sounds 
pretty good? Wrong! 
 

Customer satisfaction is worthless, customer loyalty is priceless 
 
Customer Satisfaction is Worthless, Customer Loyalty is Priceless, by Jeffrey Gitomer is one of 
my all-time favorite business books. Satisfied customers are... Satisfied. If someone else has a 
little better price or is more convenient, they’re gone. Just think of it, if your goal is a satisfied 
customer, even if you and your staff do everything perfectly, the best you’ll get is a satisfied 
customer. After all, that’s the goal. 
 
But the reality is, if your goal is a satisfied customer, you’re often going to fall a bit short. So, 
then where are your customers? Certainly, less than satisfied! So, customer satisfaction is not 
good enough. Your customer service expectations need to be exceptional... You need to create 
not just satisfied customers, but happy, loyal customers. 
 
What happens when a happy, loyal customer finds a lower price? They’re likely to stay with you, 
or at least let you know. What happens when a competitor who’s a bit more convenient moves in 
and your customer is happy and loyal? They’re likely to keep coming to your store. What hap-
pens when you mess up with a happy, loyal customer? Your happy, loyal customer knows that it 
is not normal, and they’re likely to tell you and let you make it right. 
 
What happens when the subject of the products or services you offer comes up with a happy, 
loyal customer? They’re likely to rave about you and you’re likely to get another new customer. 
 
Be sure that everyone in your business understands your customer service expectations are to 
give customer service that creates happy, loyal customers. 
 
When you start expecting extraordinary customer service,   Continued on page 3  



Answers: 1)Santa Clause (1898); 2)”Home Alone” (1990); 3)“Silent Night”; 4)“White Christmas” by Bing Crosby; 5)Tiny 
tots; 6) Six; 7)Stink, stank, stunk; 8)Randy; 9)Parson Brown; 10)Silver bells; 11)364; 12)Clarence Odbody; 13)“Jingle 
Bells”; 14)Cupid; 15)”Hark! The Herald Angels Sing”; 16)Dr. Seuss 
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10 Key Social Security Facts You Should Know—continued from page 1 

• The ratio of workers to retirees has dramatically decreased over the years. When the program first began, there 
were more than 40 workers for every retiree. In 1955, there were 8 workers to each retiree. By 2013, the ratio was 
down to 2.8 to 1. It is predicted that in 2030, there will be only 2.1 workers per retiree. 

• When the Social Security Act was created, life expectancy was 67. So only a few people col-
lected Social Security for more than two years. The life expectancy today is considerably 

different. The average life span of a man is approximately 84 years, and the average wom-
an lives to be approximately 87 years old. Therefore, many people are now collecting 
Social Security for decades. Life expectancies are projected to increase, so later retire-
ment ages are an attempt to offset this. 

• Currently, Social Security is projected to have enough income to pay scheduled 
benefits through 2035.  

• Social Security is currently paying out more than it is receiving, and this is expected 
to continue for the next 75 years.   

• In 2035, taxes will cover only 80 percent of promised benefits. When the trust fund re-
serves are depleted, it will not be allowed to borrow money. The current law states that the benefits 

paid should match the income received. 
 
To illustrate the magnitude of changes needed to maintain Social Security solvency over the next 75 years, the trustees 
point out two hypothetical options: 
 

• An immediate 3.24 percentage point increase in the payroll tax rate (from 12.4% to 15.64%), or 

• An immediate 20.3 percent reduction in scheduled benefits for all current and future beneficiaries (or a 24.1 percent 
reduction for newly eligible beneficiaries only). 

 
Reform of the Social Security Act is desperately needed for the future workers of America. Hopefully a solution can be 
found, before we have to result to an increase in tax or a decrease of benefits to the recipients. As a working American, 
you should closely monitor the Social Security Act and explore additional options of saving for your retirement. ※ 

We Believe in Referrals 
We really believe in the process of referrals, so part of the service 
we provide is to be sure to refer our clients and associates to other 
qualified businesspeople in the community. 
 
You’ll find a list of areas in which we know very credible, ethical, 
and outstanding professionals to the right. If you’re looking for a 
professional in a specific area we’ve listed, please feel free to con-
tact us. We will be glad to put you in touch with the people we 
know who provide these services. 

 Custom Monogramming 
 Medicare Benefits Specialist 
 Self-storage Building 
 Cruise Specialist 
 Attorney 
 Home Insulation 
 Realtor 
 Bathroom Remodeler 
 Financial Advisor 

 Auto/Home/Life Insurance 
 Mortgage Broker 
 Air Conditioning Repair 
 Printer 
 Social Media Marketing 
 Business Coach 
 Home Inspector 
 Cultured Marble 
 Payroll Service 
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Christmas may be one of the most celebrated holidays in the U.S., but don’t be surprised if you don’t already know the 
answers to all these questions (unless, of course, you’re a Jeopardy champion). Challenge your friends and family. 

1. What was the first Christmas movie ever made? 
2. What is the highest grossing Christmas movie of all time? 
3. What is the most recorded Christmas song? 
4. What is the best-selling Christmas song? 
5. Whose eyes are all aglow in “The Christmas Song?” 
6. How many different roles did Tom Hanks play in The Polar Express? 
7. What three words are used to describe the Grinch in the classic movie, How the Grinch Stole Christmas? 
8. What is Ralphie’s little brother’s name in the movie A Christmas Story? 
9. In the song “Winter Wonderland,” what do we call the snowman? 
10. “And on every street corner you hear,” what? 
11. How many gifts in total were given in the “Twelve Days of Christmas” song? 
12. What was the name of George Bailey’s guardian angel in It’s a Wonderful Life? 
13. What popular Christmas song was actually written for Thanksgiving? 
14. Which of Santa’s reindeer has the same name as another holiday mascot? 
15. What does the Peanuts gang sing at the end of A Charlie Brown Christmas? 
16. Who wrote, “Christmas doesn’t come from a store, maybe Christmas perhaps means a little bit more?” 
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This month’s special Member-Only 
call-in times for Lindsey’s Insider’s 

Circle will be 12/19/22 from  
2:00 to 4:00 pm.  

 
To schedule your appointment,  

contact Kristen at (251) 633-4070.  
 

Not a member yet?  
Find out how to become one TODAY! 

Your Customer Service Expectations Need to be Extraordinary 
- continued from page 1 

you’ll soon realize that the competition is anyone that the customer compares you to, fairly or unfairly. I learned of this from Dis-
ney. One of the ways that people experience Disney is by telephone. Disney gets thousands of calls every day. Many of the calls 
are from the same people who call businesses who are known for the great telephone service. Businesses like our customer 
Cabela’s and our excellent shipping supplier FedEx. 

 
So, when the same people who call Cabela’s, or FedEx, or anyone with superior telephone service call Disney, 
Disney understands that they are being compared to the service people get when calling Cabela’s or FedEx. 
Disney then does what they need to do to “compete” with FedEx’s telephone service. 
 
So, the lesson is, don’t just think of your competitors as the businesses that sell the same things you do. 
Think of the competition as anyone who deals with your customers in any way. Learn the best practices 
from anywhere you can, determine how you can use them in your business, and implement them. 
 

Here’s an example of how we did this in our business. Many years ago, we did what everyone in our indus-
try did. When we got an order for a stock item it shipped four days later. I called Cabela’s to get some fly 

fishing supplies, and they said the order would ship that afternoon. So, thinking of what I learned from Dis-
ney, I said to myself, “we need to do that,” and we did. Today, if an order is received within 30 minutes of our 

FedEx pickup, it ships that day. 
 

Keith Lee is the author of “Out-Nordstrom Nordstrom, Creating the World’s Best Customer Service.” Reprinted with permission. To 
learn about Keith Lee, check out keithlee.com and his Make-You-Happy Management System. ※ 

IRS Includes OIC Mills and Ghost Preparers in Their Annual Dirty Dozen 
In their 2022 “Dirty Dozen” scams warning list released last June, the 

IRS cautioned taxpayers with pending tax bills to avoid unscrupulous 

tax companies that use local advertising falsely claiming they can 

resolve unpaid taxes for pennies on the dollar. 

 

Offer in Compromise (OIC) “mills” make outlandish claims, usually in 

local advertising, regarding how they can settle a person’s tax debt for 

pennies on the dollar. The reality is: “No one can get a better deal for 

taxpayers than they can usually get for themselves by working direct-

ly with the IRS,” according to then commissioner Chuck Rettig. 

 

The IRS has compiled the annual Dirty Dozen list for more than 20 

years as a way of alerting taxpayers about scams and schemes.  

 

OIC mills are a problem all year long, but tend to be more visible right 

after the filing season is over and taxpayers are trying to resolve their 

tax issues. 

 

These “mills” contort the IRS program into something it’s not – mis-

leading people with no chance of meeting the requirements while 

charging excessive fees, often thousands of dollars. 

 

An “offer,” or OIC, is an agreement between a taxpayer and the IRS 

that resolves the taxpayer’s debt. The IRS has the authority to settle, 

or “compromise,” federal tax liabilities by accepting less than full 

payment under certain circumstances. However, some promoters are 

inappropriately advising indebted taxpayers to file an OIC applica-

tion with the IRS, even though the promoters know the person won’t 

qualify.  

 

The IRS offers self-help OIC resources, principally its online Offer in 

Compromise Pre-Qualifier questionnaire, which helps individual tax-

payers determine whether they are eligible. 

 

OIC mills are one example of unscrupulous tax preparers. Taxpayers 

should also be wary of unscrupulous “ghost” preparers who won’t sign 

the tax returns they prepare. By law, anyone who is paid to prepare, 

or assists in preparing federal tax returns, must have a valid Preparer 

Tax Identification Number (PTIN). Paid preparers must sign and 

include their PTIN on the return. 

Other signs of shady tax return preparers include: 

 

• Require payment in cash only and not provide a receipt. 

• Invent income to qualify their clients for tax credits. 

• Claim fake deductions to boost the size of the refund. 

• Direct refunds into their bank account, not the taxpayer’s ac-

count. 

 

Help your friends and family choose wisely. ※ 

http://keithlee.com/about-keith-lee/
https://irs.treasury.gov/oic_pre_qualifier/
https://irs.treasury.gov/oic_pre_qualifier/


4328 Boulevard Park S. • Mobile, AL 36609 

P: (251) 633-4070 • F: (251) 633-4071 

www.CPAMobileAL.com 

If and only to the extent that this publication contains contributions from tax professionals who are subject to the rules of professional conduct set forth in Circular 230, as promulgated by 
the United States Department of the Treasury, the publisher, on behalf, of those contributors, hereby states that any U.S. federal tax advice that is contained in such contributions was not 
intended or written to be used by any taxpayer for the purpose of avoiding penalties that may be imposed on the taxpayer by the Internal Revenue Service, and it cannot be used by any 
taxpayer for such purposes. 
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We appreciate the opportunity we’ve been given to serve others by 

those who have taken the time to express their trust and confidence 

in us to their friends. Your referrals are our greatest compliment! 

Alison Richardson 

Amber Macknally 

Ashley Brown 

Ashley Chaudron 

Bob Rogers 

Bradley Foots 

Cathryn Rillo 

Charlsie & Alan Pecoraro 

Chris Collins 

Clay Smith 

Dabra Broome 

Danielle Little 

David & Liz Campbell 

David Lindsey 

Dot Havard 

Douglas Kearley 

Duy Do 

Elizabeth & Tim Lee 

Elrick Pettway 

Eric Cromwell 

Erin Bearden 

Don Corley 

Lee & Celeni McKenzie 

Haven Dunn 

Hendrik Snow 

Jacob Nichols 

Joe Vinson 

John Willis 

Jose' Gonzales 

Judy Hopper 

Julie & Pete Bru 

Kathy & Todd Rowland 

Lane Elmore 

Lanice Turrens 

Leroy Howell 

Lisa Harkey 

Manning Elliot 

Mark & Kristina Sinclair 

Matt & Lauren Beckett 

Michael & Susan McNair 

Nancy Evans 

Nathanael Hamm 

Nikki Jones 

Pam Kupersmith 

John & Sarah Donovan 

Rameh Khazen 

Robert Momberger 

Sarah Bedia 

Sarah David 

Sarah Hensley 

Stephanie Willis-DePace 

Stephen & Kimberly Alcorn 

Stephen & Paula O'Hearn 

Susan Cunningham 

Tammy & Olen Deakle 

Thomas Gunn  

Tim White 

Vic Hoffman 

William & Stephanie Philpot 

Woody & Cynthia Jones 


